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%
Listing Venue & Date

Stock Code
Shares on Offer
Over-allotment

Structure of Offering

Issue Price

2004 P/E (Fully-diluted)
Fund Raised

Closing Price (26 Jan 2005)

Sponsor

Global Coordinator,
Bookrunner, Lead Manager

Offering summary

828 HK
300,000,000 primary shares
45,000,000 primary share

50% International Placing (no144a)/50% HK Public
Offer

HKS$2.25 per share

16.1x

HKS776.3 m after greenshoe & before listing fee
HKS3.125 per share (139%)

Deloitte & Touche Corporate Finance Limited
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. A structural growth story
DyNASTY

Dynasty Fine Wines Group Limited

«3 Growth in China’s wine market is a structural trend in the
increasingly affluent, westernised and health-conscious society

Sales value of China’s wine market

(Rmb million)
(RMB million)

4,000 —
3,500 |— 3,371
3,000 |—
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2,000 |—
1,500 |—
1,000 |—

500 —

1997 1998 1999 2000 2001 2002 2003

Source: Access Asia from trade sources and National Statistics




Growth potential
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«3 Low consumption underpins significant upside potential

Comparison of per capita wine Projected growth rate
consumption in 2003 (litres) for 2003-2008
Litres
60 359% 35.0%
. Sales of Wines
50 | 30%
25%
40 |-
20%
30
15%
20 —
10%
10 |- 5%
3
0.22
0 0%
China Japan USA UK France World Asia The PRC
Source : Access Asia Limited, 2004 and National Source : World Wine Industry Association, 2004
Statistics
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Positive industry trends

Favourable * One of the most consolidated consumer goods sectors

market * All top 10 brands are domestic brands

structure » . Strong pricing power for market leaders

Consumer » Rising income and more westernised lifestyle of the Chinese consumers

f .
preference r’,

Wine preferred to beers and grain-based spirit for health reasons
Media promoting red wine as a “status and trendy drink”

Government .

support g
-

Government policy to conserve grain supplies
Wine sector enjoys a more favourable tax policy than the liquor sector
Red wine is now officially consumed in government banquets & celebrations
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R, Group history and milestones
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Dynasty Fine Wines Group Limited

Dynasty Medium Dry White Wine won
the gold prize at the Dem Auf Der

» Established as a Sino-French joint Leipziger Fruhjahrsmesse

venture between Tianjin
Government and Remy Martin

* “Dynasty” was recognised as a well-
known trade mark for grape wine
products in the PRC by the Trade Mark
Office of the State Administration for
Industry and Commerce of the PRC

* Dynasty Medium Dry White Wine,
Dynasty Dry White Wine, Dynasty
Dry Red Wine and Dynasty V.S5.0.P 1 998
Brandy won the gold prize at the
15t China Food Expo

* “The top 100 enterprises in the food
industry (beverage manufacturing
industry) in China” by the National
Bureau of Statistics of China and China
National Food Industry Association

* Dynasty Red Wine won the “National
Scientific and Technologies
Progress Award (Class 2)” by State
Council of the PRC

¢ Annual production of wines reached
30,000 tonnes

* “The Certificate of Best Selling
Grape Wines in the PRC” by the
China Industry and Enterprise
Information Centre for six times
between 1997 and 2003

* Dynasty Red Wine won the “Certificate
for National Food Industry Technological
Progress 2001-2002” by China Food

Industry Association

» Listed on SEHK on 26 Jan 05, raised
HKS776 m
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Tianjin Development Remy Pacifique®
(882 HK)

Dynasty Fine Wines Group Limited

(incorporated in the Cayman Islands)

Already
acquired

~smiling East e

Development Co., Ltd.

Dynasty
(Sino-French JV)

Note: Share holding diluted after the over-allotment option was exercised

*100% subsidiary of Remy Cointreau, a listed company in Paris —
-__-‘-‘-_'-"—--__
- EE— -_‘_ =
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A wide range.of products

«3 Dynasty produced over 50 wines products in 4 main categories

» Dynasty Medium Dry « Dynasty V.S.0.P. Brandy
e Dynasty Red Wine White Wine » Dynasty Sparkling Wine « Dynasty X.0. Brandy
« Dynasty Dry Rose Wine » Dynasty Extra Dry » Dynasty Champenoise « Dynasty Napoleon

White Wine « Brandy
= Dynasty White Burgundy
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Yeast and
additives

Sourced from
Ningxia, Shangdong,
Hebei and Tianjin

Fermentation
and
separation

Crushing

and / or
pressing

Cabernet Sauvignon (F&2k)
Merlot (#REE#)

Chardonnay (B%E)

Italian Riesling (BA#&)
Muscat Hamburg (RBR%)

Grape juice
from
unprocessed
wine producers

P Strictly controlled production process

Mainly from France

Filtration

™\, processing,

cold stabilization
~and agein

Sterilization
and
bottling

5 Bottling
and Packaging
Production Lines
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The leading grape wine brand in China
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Dynasty Fine Wines Group Limited

“Dynasty” is

recognised as a
reputable trade
mark in the PRC

Note 1

Certificate of Best
Selling Grape
Wines in the PRC

for six years
between 1997
and 2003

Note 2

Note 1 : Business Administration Management Bureau Trade Mark
Bureau of the PRC in 2000

Note 2 : China Industry and Enterprise Information Centre




Stringent quality control and R&D
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«3 Stringent quality control on grapes sourced from farmers and
also throughout the production process

Quality
control team | S———

Product testing S o
4 Refining production
process J
4 Seeking innovation
s,

Increase ’
production
efficiency

R&D team

Market trends
+

ISO 9002 (Y1996), ISO 9001 (Y2000), ISO 14001 (Y2000) o g
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World-class expertise from Remy

Dynasty Fine Wines Group Limited

7

REMY COINTREAU

Principal operator in world
wine and spirit market

A listed company on
the Paris Stock Exchange

The second largest shareholder of
Dynasty since its establishment

Introduced grape varieties, wine
production skills and
experience to Dynasty

Involvement in Dynasty’s
operation through 3 non-
executive Directors
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«3 Nationwide sales network with over 200 distributors,
covering 16 provinces and 4 municipalities

©3 Long term relationship with
key customers

Head Office

!

Branch Office
L1

Distribution Metwork

s
Production Facilities




R, Experienced management team
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«3 Backed by a balanced and independent board-5ED, 6NED, 3INED

Key Management’s Biography

Mr. He Xiuheng,

Chairman and Executive Director
» >20 years, government and corporate affairs

Mr. Heriard-Dubreuil Francois,
Vice-Chairman / Chairman of Supervisory Board of Remy Cointreau (2000 to 2004)
» 27 years, wine industry

Mr. Gao Xiaode,

General Manager and Executive Director
» >10 years, corporate management

Mr. Nie Jiansheng,
Senior Deputy General Manager and Executive Director
» >10 years, management in both government and private sectors

Mr. Wong Ching Chung,
Non-Executive Director / Director of Remy Cointreau between 1999 to 2002
» 20 years, wine industry

Mr. Chen Naimin,
Deputy General Manager and Executive Director
» >8 years, wines industry

Mr. Robert Luc,
Non-Executive Director, Remy Cointreau Group
» >16 years, wine industry
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Turnover by products
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3 Stable growth except
2003 due to SARS

(RMB'000)

800,000 —
«3 Healthy sales growth 730,500 ;04 574

in 2004 as a result of
increased marketing 600,000 |—
effort and product
mix upgrade

622,302

495,097

400,000
«3 Red wines as
percentage of total
revenue increased
from 83% in 2001 to
94% for the 9 months 0

200,000

2001 2002 2003 9 Months 9 Months

ended 30 Sep 2004 Ended  Ended

30 Sep, 2003 30 Sep, 2004

Bl red Wines [ white Wines [l sparkiing Wines [ Brandy [ others
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«3 Stable profit
growth despite
SARS in 2003

«3 Profit growing
faster than
turnover

(RMB'000)
140,000

120,000

100,000

80,000

60,000

40,000

20,000

0

Strong growth in net profit

Profit Estimate

(1)
— - 40-4/’ 135,420
124,393 '“ i

120,87
| 115,186 0,823

96,478

2001 2002 2003 9 Months 9 Months
Ended Ended
30 Sep, 2003 30 Sep, 2004
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Margin analysis

©3 Rising margin trend in
last three years due

Gross Profit, Operating Profit

to: - : ;
& Net Profit Margins
» Economies of scale benefits %
? 60—
 Decrease in average purchase 51.0 50.9 52.3 24.3
cost of grapes (36% of total 50 485 0 o—90
"
cost of sales)
40 |
30.1
27.1
20 | A
18.5 16 5 17.6 19.5 "
10 |— ¥
0 I | I I |
2001 2002 2003 9 Months 9 Months
Ended Ended

30 Sep, 2003 30 Sep, 2004

2 o » Gross Profit  e=[f}= Operating Profit -A- Net Profit
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Working capital / Balance sheet

«3 Declining account receivables days with stable inventory
turnover

Number of Days

300
250
200
150
100

50

* 30-90 days credit period for distributors

- Declining due to advanced deposit arrangement adopted since 1999

 Stable inventory turnover days due to effective inventory management
» Net cash position facilitate company’s growth plan

Working Capital

269 267

257

. Inventory
Turnover Days

Account
Receivables Days

2001 2002 2003 30 Sep, 2004
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«3 Consistent high return on equity due to
» Precise fixed asset investment plan

» Advanced production facilities and machineries
» High employee productivity

Return on Average Equity
Rate (%)
35 —

30 28.8%
25 | —
20 | —
15 1—
10 | —

26.5%

High profitability

34.7%

2002 2003

Annualised 2004
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Business strategies

Increase * Expand to 50,000 tonnes by 2006 and 70,000 tonnes
production by 2008.by acquiring more lanc] for. building

) production facilities and machineries and
capacity constructing more wine cellars
Strengthen * Strengthen Dynasty’s brand name
product * Enhance quality of existing products
offering * Increase product range

Capture new

Expand into the high end segment when China’s

investments

opportunities wine market develops further
* Expand geographical coverage to north-western and
north-eastern provinces in China
Acquisition » Acquire Tianyang after the Share Offer
and * Intend to acquire grape wine producers to expand

our production capability

China’s
Best Grape
Wine
Producer




r— Investment highlights
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Significant grape wine market potential in China

Already established as one of the leading grape wine brands
in China

Compatitiya oroduais ywitn intaeneieionzl seapdareds inirodieae
BYAREMY,

Industry-leading profitability’and financial track record

Experienced management team with high dedication to
wine business
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Use of proceeds
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m Total fund raised was HK$776 m, net of approximately HK$50 m as listing fee
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Progress Update
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«3 A Board Meeting was held on 27 Jan 2005 whereby decisions
were made regarding the implementation of the investment
plans as disclosed in the Prospectus and share options were
granted to directors and management

«3 The acquisition of 60% of Tianyang has been completed

3 Preparation has been made for the HK$200 m capacity
expansion project (from current 30,000 tons per year to
50,000 tons per year) in the existing Tianjin winery, which will
start in the very near future

«3 The plan for market and network expansion is being prepared

in order to further enhance the group’s market share
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This document does not constitute, or form part of any offer for subscription or sale of, or solicitation
of any offer to subscribe for based wholly on or sale of any securities of Dynasty Fine Wines Group
Limited (“Dynasty” or the “Group”), nor shall it be construed as calculated to invite any such offer,
nor shall it form the basis of, nor can it be relied on in connection with, or act as an inducement to
enter into any contract or commitment whatsoever. Accordingly, any decision in connection with the
subscription or acquisition of securities of Dynasty pursuant to or in connection with any offering
must be solely on the basis of the information to be contained in the final prospectus or other
offering circular to be issued by Dynasty in connection with such offering. The information of these
documents should not be relied upon as representations of Dynasty.

Forward-looking statements

This presentation contains certain forward-looking statements with respect to the financial condition,
results of operations and business of Dynasty, the wine industry in China and certain of the plans and
objectives of the management of Dynasty. Such forward-looking statements involve known and
unknown risks, uncertainties and other factors which may cause the actual results or performance of
Dynasty to be materially different from any future results or performance expressed or implied by
such forward-looking statements. Such forward-looking statements were based on assumptions
regarding Dynasty’s present and future business strategies and the political and economic
environment in which Dynasty and its subsidiaries will operate in the future. Reliance should not be
placed on these forward-looking statements, which reflect the view of Dynasty’s management as of
the date of this presentation only.

Confidentiality

This document is given to you on a confidential basis solely for your information and must not be
reproduced or redistributed to, or their contents disclosed to, any other person.




